Early in the semester, one-third or more of the class may report a concern with being able to locate and work with a non-profit organization. After the first few class periods, near the time when the proposal is due, students complain that some non-profits do not return repeated phone calls. This always affords an opportunity to discuss why phone calls may not be returned, for example: i) the students' approach is self-centered instead of audience-centered; 2) non-profits are so understaffed they simply cannot return the call; 3) the telephone, while convenient for students, is low in communication richness, and an in-person visit will be much more likely to (Perkins, 1994) . AS-L has demonstrated benefits to students, to universities and colleges, to the community, to the non-profit sector, and to the non-profit's clients.
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